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About Uganda Diaspora Health Foundation (UDHF)

The Uganda Diaspora Health Foundation was conceived in 2011 in order to better integrate the expertise of UK based Ugandan health
professionals. Whilst many members had been involved on project and hosting work in a global health partnership with East London
NHS Foundation Trust and Butabika National Referral Hospital in Uganda, it was felt that a formal diaspora group would provide
greater opportunities for involvement and leadership in future work. Acknowledging the importance of addressing broader inter-
related physical and social healthcare needs, the group has since expanded to include a wider range of health professionals and
members with a variety of skills both in the UK and Uganda.

The Uganda Diaspora Health Foundation is also currently broadening its involvement with other health partnerships aiming to reduce
health care inequalities, in communities in the UK and Uganda. The group is also actively seeking to enlist UK based and Ugandan
members with the skills and expertise that reflect current health concerns and priorities in Uganda and the UK. This includes tackling
Millennium Development Goal(s)targets such as improving maternal health, and Non Communicable Diseases (NCD’s). Additionally, we
are planning to engage in partnership work with civic health organisations in the UK and Uganda.

Our current membership consists of UK based Ugandans with the following skills and experiences; individuals living with physical/
mental health disabilities, health professionals ranging from Nurses, Midwives, Psychology graduates, Occupational Therapists, Medical
Engineers, Medical Students, doctors and Recovery Support Workers . In addition, other members are experienced in the private
sector and have expertise in accountancy, law, IT and business management.

Objectives

Uganda Diaspora Health Foundation aims to better health in Uganda and United Kingdom by;

Building the capabilities, capacity, skills and leadership of mental health workers and other health staff through
training and development.

Increasing the involvement of users and carers in the development of health services in both United Kingdom and



Uganda

Uganda UK Health Summit Event Details:

This is in partnership with Uganda High Commission UK, British Medical Journal, British Medical Association and the Uganda UK Heath
Alliance (an initiative by the ministry of health, Uganda to engage British based organisations with interests in Uganda) Key Themes
and topics of discussion:

1. Promoting evidence based research development and ethics

2. Training Medical Professionals

3. Public-Private Partnerships for Healthcare Infrastructure and Services

4. Providing Better Access to Healthcare Through Technology and Innovation
5. Reaching out the Rural Communities

6. Tackling Communicable and Non-Communicable Disease

7. Financing Healthcare

8. Affordability and Sustainability of Healthcare in Uganda

9. Implementing New Technologies

10. Best Practice in Public Healthcare Development

11. Medical Education Reforms

12. The Importance of NGO Partnerships

13. Medical Tourism Across the Continent, particularly in Uganda

14. Exploiting the potential of Public Private Partnerships (PPP) in healthcare through effective partnerships
15. Investing in smaller markets: Pockets of opportunity

16. Outlining new opportunities in alternative markets in Uganda healthcare



Why attend:
It is predicted that African healthcare spending will “grow to 6.4% of GDP, making it the second highest category of government investment”, an ample investment
opportunity and other reasons include:

1. It’s an opportunity to expand your business in to this rapidly growing healthcare market in Africa
2. A chance to tap into wider healthcare resource for your company abroad.

Benefit from extensive networking opportunities with government officials, policy makers, hospitals, healthcare providers,
investors and distributors

3. Take advantage of the Business Matchmaking Service for one-on one meetings with senior level health care professionals and
decision-makers from across East Africa

4. An opportunity to discover the future outlook and new business models for healthcare provision in Uganda
5. Uncover development and expansion plans for your business

6. Complete insight into the Public and Private Partnership initiatives in Uganda

7. Benefit from Case Study insights from Ministries of Health from Uganda

8. Uncover future investment opportunities in Ugandan healthcare sector

9

Assess the role of new technology in transforming Ugandan healthcare provision
10. Discuss business and partnership opportunities in the comfort of a 5 star venue at the British Medical Association
11. Learn about regulatory and financial challenges for market access in Uganda
12. Meet representatives from government agencies with the power to influence policy
13. Explore opportunities for investment in innovation, research and clinical development
14. Discover the latest healthcare development and investment plans for public & private healthcare provision across East Africa

Who Attends?

The Uganda Healthcare summit 2016 will attract key policy and decision-makers, NGOs, private & government organisations, international investors and global
health enthusiasts. These may come from: Pharmaceutical and biotechnology companies



Medical devices, medical technology, instrumentation, diagnostics companies and manufactures.
Health insurers, government and private health service providers

Regulatory agencies and health technology assessment bodies

Investment banks and private equity firms

Patient representative organizations, NGOs and social media consultancies

Renowned health and academic institutions

Regional regulators

Investors
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. Healthcare facility owners & operators
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. Consulting and advisory bodies

Why you should invest in Uganda
Predictable Environment: Uganda has been able to achieve macro-economic stability when clouds of uncertainty rocked many regions of the world.

g Inflation is single digit for over 10 years from a record high of 240% in 1988
» Stable annual economic growth averaging 6% per annum
* Market driven exchange rates

Fully Liberalized Economy:

O All sectors liberalized for investment and marketing

O Free inflow and outflow of capital



O 100% foreign ownership of investment permitted
Market Access:

O Uganda enjoys a unique location at the heart of Sub-Saharan Africa giving it a commanding base for regional trade and investment

O Uganda is a member of the commonwealth market for eastern and Southern African States (COMESA), a region with a market of over 300
million people in 20 countries

O Ugandais a member of the East African Community comprising Kenya, Uganda, Tanzania, Rwanda and Burundi

g Duty and quota free access into the US (AGOA) and EU (EBA) markets.
Strong natural Resource Base

O Rich endowment of rainfall, soils, and favourable temperature range. A number of crops are grown organically

O Unexploited mineral deposits, and tourism opportunities.
Government Commitment to Private Sector

O Government and private sector dialogue in policy formulation

g Continuous improvement in providing infrastructure and other social services
Trainable Labour

o Uganda presently produces over 10,000 University graduates per year
*  Quality of labour is one of the biggest attractions



Security of Investment
0 Guaranteed under the Constitution and the Investment Code 1991.

O Uganda is a signatory to main international investment related institutions

O Multi-lateral Investment Guarantee Agency (MIGA)

O Overseas Private Investment Corporation (OPIC)

O Convention on the recognition and enforcement of foreign arbitral award (CREFAA), ICSID, TRIMS, GATS, and TRIPS
Venue

British Medical Journal, C/O British Medical Association (BMA) House, Tavistock Square, London WC1H 9JP Event time:
9am- 17:00hrs

OUR REACH

BROADCAST
eBroadcast reach through national TV broadcasters.
sLocal London radio stations.

ONLINE AND DIGITAL

*A bespoke Health Summit website. http://www.ugandaukhealthcaresummit.com/



*Social media — a targeted approached to increase Facebook awareness, use Twitter to
promote the event

O Including exclusive interactions for all of our Sponsors.

*Event listing on all local community websites, and London websites.

*Online promotion via media partners including Medical Networks, London, UK Medical
Online Websites, Local Newspapers

PRINT

‘PR team to secure editorial with International, National and Local media.
*Posters in local businesses, shops and community centres.
A long association with the Mainstream newspapers.



SPONSORING THE UGANDA HELATH SUMMIT

Sponsoring the Health Summit is a unique opportunity for the
following reasons:

a) Gold Sponsorship offers a speaking opportunity at
the health Summit and One-on-One meetings with
our VIP guests

b) Meet face-to-face with high-profile Ugandan
government policy makers, private sectors and
government agencies including Uganda high
commission.

c) Gives direct access with the whole of Ugandan
community both in UK and Uganda. This access is
achieved on all media platforms before, during and
after the event but especially on the day. This
audience sector is often perceived as “hard to reach”
but by partnering with us at the Health Summit your
brand will reach who you want to reach.

d) Hear successful case studies and insights from some
of Uganda’s leading businessmen and investors.



e) Explore financing options and investment
opportunities and network with end investors,
health care CEOs looking for investment
opportunities in Uganda



We offer the following packages.

: sponsorship of the whole event ( £ 5000- Above )
: sponsorship of one main Health Summit area ( £3000- 5000 Bronze
Sponsorship: sponsorship of one area. (£1000- £3000)

*Build positive brand value through association with a major
International and National Health Summit.

*Build recognition of your message, products and services
among a specifically targeted audience.

eMaximise PR opportunities for your business through
Health Summit’s media relationships and benefit from our



share capitalization in this Health
sector.
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How the Health Summit can benefit you and your organization

e Exposure of your brand via Health Summit Media and Marketing channels.

e High impact branding opportunities.

e Wonderful platform to engage guests.

e Great presence for photo opportunities.

e Huge Social Media platform.

e Investing in the community.

e The Health Summit Sponsorship team is dedicated to planning and executing your unique
experience



